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34 is equivalent to 63.4%, (iv) CGPA of 3.26 is equivalent
i§_equivalent to 41.04%, ahd (vi) CGPA of 1.11 is

/equivalent to

2. Eligivbil’lty/:

- A candidate who has secured more than 50% or CGPA of 3.0 in the UGC Seven Point
scale [45% or CGPA 2.5 in the UGC Seven Point Scale for SC/ST/Non-creamy layer

OBC] or equivalent in the Bachelor degree examination of any faculty shall be

eligible for admission to First Semester of a Master of Journalism and Mass

Communication course on the basis of entrance test.

3. Scheme of Examination:

(1)  Each theory paper EoSE shall carry'100 marks The EoSE will be of 3 hours duration.
Part ‘A’ of theory paper shall contain 10 Short Answer Questions of 20 marks, based
on knowledge, understanding and applications of the topics/texts covered in the
syllabus. Each question will carry one mark for correct answer.

(2)  Part “B” of paper will consisting of four questions with internal choice (except in cases
where a different scheme is specifically specified in the syllabus of 20 mark each. The
limit of answer will be five pages. '

4. Course Structure:

The details of the courses with code, title and the credits assign are as given below.

Abbreviations Used
Course Category
CCC: Compulsory Core Course
ECC: Elective Core Course
OEC: Open Elective Course
SC: Supportive Course
SSC: Self Study Core Course
" SEM: Seminar
~ PRI: Project Work
- RP: Research Publication
Contact Hours
" L: Lecture
T: Tutorial o
P: Practical or Other
S: Self Study




Relative Weights

1A: Internal Assessment

ST: Sessional Test
EoSE: End of Semester Examination

(Attendance/Classroom Participation/QuizZHome Ass; gnment etc.)

First Semester
° ' Contact EoSE
<] 2

2‘ S ﬁ ﬂg’g ' & Hours Duration
b+ Q

o §= é’ 3 § 5 Per week (Hrs.)

‘ @ o LIT|P | Th | P

L fimc CONTEMPORARY-INDIA ccc 0 [6(3]0 3
101

2. |IMC | GROWTH OF MEDIA | cce 09 [6[3] o 3 0
102

3. |MC T News REPORTING AND FEATURE ccc 09 |613] 0o 3
103 WRITING

4. |mc | ebming JLAYOUT AND PRINTING cce 09 1613 0 3 0
104

Sécond Semester.

[ Contact EoSE
1 = .

s 6 .f: E g %, Hours Duration

~ |3 8 £2 | 2| Perweek (Hrs.)

7] = = (SR [ &)
2 S o LIT]P [ Thy [P

1. |amc RADIO JOURNALISM _ ccc 09 {6 3] 0 3 0
201

2. {mMc COMMUNICATION RESEARCH cce 09 |6 [3] 0 3 0
202

3. |JMcC THEORIES OF COMMUNICATION ccc Jos [6]3 710 3 0
203 )

4. {mMcC MEDIA LAWS AND ETHICS cce. 0 16|31 0 3 0
204 . ' :




Third Semester
Contact EoSE
e | -
e = o B | o Hours Duration
& &) = £ g 9
Z |8 2 5% |2 Per week (Hrs.)
w :;—'» = (@] 6 Q
3 6 LIT| P Thy P
1 MC TELEVISION JOURNALISM cccC 09 [6 |3] 0 3 0
301
2. |imc SCIENCE AND ENVIOURMENT ccc 09 (63 0 3 0
302 COMMUNICATION
3. {ImMmcC DEVELOPMENT COMMUNICATION ccc 09 |63 0 3 0
| 303
4. |IMC MEDIA MANAGEMENT ccc [o9 |63 o 3 0
304
Fourth Semester
> Contact EoSE
g [ o .
<4 K= 0 Hours Duration
o o = b =
z B ] o '§ Per week (Hrs.)
v -_g. 5 2. &)
3 S '8 | |L]T[P [Thy | P
_ o]
1 mc STATISTICAL METHODS IN CCcC 09 6 (3 0 3 0
401 COMMUNICATION RESEARCH
2. |mc ADVERTISING AND MARKETING cce 09 16130 3 0
402 COMMUNICATION
3. |imc PUBLIC RELATIONS AND CORPORATE ccc 109 63T o 3 0
403 COMMUNICATION
4. | ImcC DISSERTATION OR PRACTICAL WORK PRJ 09 |[0]o} 14 0 0
421
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(Semester Examination Scheme)




JMC.101-CONTEMPORARY INDIA i

UNITA

Salient features of the Indian Constitution: fundamental rights and duties, directive principles of
state policy, Parliament and State Legislative Assembly & Council. Electoral System and Reforms
Strengthening of democracy, National integration. Centre-State Relations. Panchayati Raj, Lokpal.

UNITB

India’s foreign policy, relations with neighboring and other major countries. Indian Judicial System &
Reforms, Mass Media and Democracy, Globalization and its impact on media.

UNITC
Economic Development: Growth, GNP, removal of poverty and disparity in distribution
of income; plan making, formulation & evaluation. Present State of agriculture and industry.
Economic Reforms since 1991.
Contemporary social, economic, political and gender related issues.
Books Recommended:
1. India Year Book. Publications Division, New Delhi.
2. Kagzi, M.C.J. The Constitution of India, Metropolitan Book Company, Delhi.
3. Daily newspapers and current news and opinion periodicals.

4. Basu, DD, The Constitution of India

JMC 102: GROWTH OF MEDIA
UNITA
Cohcept df Journalism-nature, scope, function and types(such as advocacy, campaign,
investigative, immer#ive and citizen journalism)

Traditional Media: Folk Dances, Folk Theatre, Folk Music, Puppetry. Ways and means to keep them
alive in the face of popularity of the electronic media,

UNITB
* Origin and development of the press and news agencies in India. The press and freedom

movement, Press : problems and prospects. Rise and growth of journalism in Rajasthan.

e



A historical perspective of Radio in India. FM and community Radio-state and private initiatives.

UNITC

A historical perspective of television in india. An appraisal of Cable & DTH network and major News
Channels in India.

Advent and development of Hindi cinema - Indian cinema after Independence;
Doéumentaries, Issues and problems of Indian cinema,

Books Recommended :

1. Many Voices, One World. Report of the International Commission for the Study of
Communication  Problems. UNESCO. Oxford, New Delhi and |BH Publishing
Company,Bombay.

Kumar, Keval J., Mass Communication in India. Jaico, Mumbai.

Raghavan, G.N.S., The Press in India: A New History. Gyan Books Pvt, Ltd., New Delhi.
Parmar, Shyam, Traditional Folk Media in India. Geka Books, New Deihi.

Natarajan, J., History of indian Journalism, Publications Division, New Delhi.
Parthasarathy, Rangaswami, Journalism in India. Sterling Publishers, New Delhi

Kazmi, Nikhat, The Dream Merchants of Bollywood. UBS Publishers, New Delhi.

Reuben, Bunny, Follywood Flashback. Indus: An imprint of Harper Collins Publishers India
Pvt. Ltd., Delhi. "

PN AawN

9. Rangoonwala, Firoz., A Pictorial History of Indian Cinema. 'Hymlyn, London.

10. Ramchandran, T.M. (Ed.), 70 Years of Indian Cinema (1913-1983), Cinema india-
international,Bombay. ' : ,

11. Gokulsing, K. Moti and Dissanayake, Wimal, Indian Popular Cinema (A Narrative of Cultural
Change), Orient Longman Limited, New Delhi.

12, Chabria, Su}'esh (Ed.), Light of Asia {Indian Silent Cinema-1912-1934), Wiley Eastern Ltd.,
New Delhi.

13, Valicha, Dr. Kishore, The Moving Image-A Study of Indian Cinema, Orient Longman Ltd.,
Bombay.. :

14. Bose, Mihir, Bollywood: A History, Roli Books Pvt. Ltd., New Delhi.
15. Anantharaman, Ganesh, Bollywood Melodies : A History of he Hindi Film Song, Penguine
Books India, New Delhi.

16. _Garga, B.D., So Many Cinemas - The Motion Picture in'India, Varaity Book Depot, New

‘

Delhi.
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JMC 103-NEWS REPORTING AND FEATURE WRITING
UNITA

Deﬁnition_s of News, news values, sources of News, news gathering; categories of reporters, special
correspondent the reporter and his beat, reporter's qualities and responsibilities. Reporting for a
news agency and reporting for a daily newspaper;

Essentials of news writing, news story structure, the inverted Pyramid; importance and various kinds
of leads,

UNITB

Niche Reporting—Agriculture, Business, Crime, Lifestyle, Celebrity, Defence, Peace and Conflict,
Capital Markets, Ehvironment, Education, Science and Technology, Court, Legislature. Sports, Heaith
and Nutrition, Conventions & Seminars; Pofitical iEvents, Elections, Writing Obituaries,

History of Internet, News Portals, Blogs. Definition and characteristics of Online Media- New media-
as a tool for social change, interactivity and new media, Internet and impact on mass media, web
newspapers, radio, and television

UNIT C

Feature- Meaning, Concept and various types. A feature distinguished from a news story, a special
. article and an editorial. Preparation of manuscript; feature syndicates; freelance writing,

Writing reviews of books, films, theatre and performing arts.Language proficiency; Developing
writing skills-usages, common errors, newspaper lexicon, syntax.

Books Recommended :
1. Kamath, M.V, Professional Jourhalism. \ﬁkés Publishing House, New Delhi.
2. Lewis, James., The Active Reporter. Press Institute of India, New Delhi.
3. Kamath, M.V., The Journalist's Handbook. Vikas Publishing House, New Delhi.
4. Sa

Sahay, Uday, Making News : Handbook of the Media in Contemporary India, Oxford
University . :

Press, New Delhi, .

MacDougall, Curtis D., Interpretative Reporting, Macmillan, New York.

o wu
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7. A Manual for News Agency Reporters, Indian Institute of Mass Communication, New
Delhi,

8. Allied Publishers Pvt. Ltd., New Delhi.

9. Agrawal, Veerbala, Gupta, V.S., Handbook of Journalism and Mass Communication,
Concept

10. Publishing Co., New Delhi.

11.Murthy, RK., Freelancing.

12.Alexander, Louis., Beyond the Facts: A Guide to the Art of Feature Writing. Gulf '
Publishing Co., Texas.

13.Metzler, Ken., Creative Interviewing. Prentice Hall, New Jersey.
14.Nelson, Roy Paul., Articles and Features. Houghton-Mifflin, Boston.
15.Nicholls, Brian., Features with Flair. Vikas Publishing House, New Delhi,
16.Mehta, D.S., Mass Communication an:d Journglism in India. Allied Publications
Pvt.Ltd.,Bombay.
17. o, WA SR wareaTar BRAvT R I st avdiTg |
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22-Ray, Tapas, Online Journali#m : A Basic Text_,‘ Cambridge University Press
india Pvt Ltd.
23-Joshi, Prof V K,Online Jounralism ,Enkay Put;liéhing House
24- Singer JaneB, Friend,Cecilia Online Journalism Ethics:Traditions and
Transactions, sPhilearning
25-, Chauhan Swati,Pant N.C » Handbook Of Online Jourﬁalism,Kanishka
Publishefs Distributors
26- Craig Richard,Online Journalism:Reporting,Writing,And Editing For New
Media,Wadsworth Publishing Company

27-. Ward Mike Journalism Online,Elsevier india

28-, BRI U4 %69 U639 TR ,exrer W, foecd
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JMC 104 : EDITING, LAYOUT AND PRINTING :

UNITA

Organization, structure and operation of the newsroom of a -daily newspaper and news agency,
“Need for editing, tools of online editing; qualities and responsibilities of sub-editor, chief sub~editor,
news editor and editor, Concept of reader’s editor and Ombudsmen.

Editorial page and opinion writing.
| UNITB
Heading: various types and art of writing
Text-breakers and their use for dressing copy writing.
Photo journalism, Pictures: selection and editing, writing captions.

Design: Principles and functions of newspaper design, factors that influence design; mechanics of
- page make-up.

UNITC

Brief history of printing. computerized photo type setting. Letterpress, Offset, Gravure. Recent
technological innovations in composing, Proof reading: symbols and importance.

Ethics and new media-consequences and issues pertaining to irresponsible writing and transfer of
SMS/MMS, sting operations

Online media and e-governance, digital divide and digital natives

Books Recommended: .

George, T.1.S. Editing, A Handbook for Journalists. IMC, New Delhj
Hides, Michael., The Sub-editor's Companion. Press Institute of India, New Delhi.
Evans, Harold., Editing and Design (5 Volumes). William Heinamann, London.
The Active Newsroom (IPI Manual). international Press Institute, Zurich.
Moen, Daryl R., Newspapér Layout and Design. lowa State University Press, Ames, lowa.
Gibson, Martin L., Editing in the Electronic Era. Prentice-Hall of India Pvt. Ltd., New Delhi.
Sutton, Albert A., Design and Make-up of the Newspaper. Prentice-Hall inc., New York.

- Maghdam, Dineh., Computersin Newspaper Publishing. Marcel-Dekker Inc., New York
Collin, D.H., Dictionary of Printing & Publishing. Peter Coliin Publishing Ltd., Middlesex.

. Worlock, Peter., The Desk Top Publishing Book. Heinemann, London.

. Shrivastava, K.M., News Reporting & Editing, Sterling Publishers Pvt. Ltd., New Delhi.

. Parthasarathy, Rangaswami, Basic Journalism, MacMillan India Ltd., New Delhi.

13. Krishnamoorti, R., Copy Preparation & Proof-reading. Northern Book Centre, New Delhi.
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JMC 201- RADIO JOURNALISM
UNITA
General principles of writing and editing for radio scripts
Radio News writing and editing, characteristics, comparison with news in print media.
UNITB

Radio report, newsreel, talk, interview, discussions and features. Special audience programmes,
Radio Commentary, Basics of news reading. Radio anchoring & Rling producing programmes for
community radio.

UNITC

Radio program production- basics of audio production, formats, features, news based programs,
talks, radio drama, phone-in, documentaries,,_indo,or and outdoor recordings, sound design,
principles of radio editing, educational programmes.

Books Recommended :

1. Chatterjee, P.C., éroadcasting in India, Sage, New Delhi.

2. Luthra, H.R., Indian Broadcasting. Publications Divisic;n, Govt. of India, New Delhi.
3. Bhatt, S.C., Broadcast Journalism: Basic Principles. Har-Anand Publications, New Delhi. ,
4. Baruah, U.L., This is All India Radio, Publications Division, New Delhi.

5.Jain, S.P., Art of Broadcasting, Intellectual Publishing House, New Delhi.

6. Shrivastava, K.M., Radio and TV Journalism, Sterling Publishers Pvt. Ltd., New Delhi

7. Chatterji, P.C., Broadcasting in India, Sage, New Delhi.

8. TR A, WA A Rer, R vor s e

9. e, JRER, ST, srrert e, Rl |

10. =gad, ErTRr SR @ R WHER R,

11. Age, gell 7eR, wowor @ Rl R wifter < sememre |




JMC 202-COMMUNICATION RESEARCH
UNITA

Communication. Research: Definition, Development, Process and Scope of Communication
Research.

Paradigms of Communication Research: Positivist, Interpretivist and Critical Paradigms.

Communication Research Types: Basic and Applied Research; Quantitative, Qualitative and Mixed
Methods Research. Readership surveys, TAM and Listenership.

UNITB

Communication Research Design: Elements of Research Design; Experimental, Survey and
Longitudinal research Designs.

Theory Building in Communication Research: Definition,Elements: Concepts, Variables and
Hypothesis.

Conduct of Research in Print Media, Electronic Media and Advertising; New Media(internet).
UNITC

Sampling: Census v/s Sampling Method; Probability and Non-probability Sample types;
Determining Sample size
Data Coliection Techniques: Questionnaire, Schedule, Focus' Group Interviewing, Case Study,
Field Observations and Content Analysis.
Research Report Writing: General Principles and Styles; Communication Research Ethics.
Books Recommended:
1. Ahuja Ram (2001) Research Methods. Jaipur: Rawat bublications
2. Allen Mike (2008) Quantitative Reséarch in Communication. USA: Sage Publications.
3. Berger, A.(2010,2nd edition) Media and Communication Research Methods An lntroduction
to Qualitative and Quantitative Approaches. USA: Sage Publications.
4. Frey et al. (2000) Investigating Communication: An Introduction to Research Methods.
.USA: Allyn and Bacon. . o :
5.Hansen A. et al. (2004) Mass Communication Research Methods. London: Macmillan
Press.- |

6. Hocking John et al. (2003) Communication Research. USA: Allyn and Bacon.




20

7. Leslie L.Z. (2010) Communication Research Methods in Postmodern Culture. USA:
Allyn and Bacon.

8. Lindlof Thomas R. (2010, 3rd edition) Qualitative Communication Research. USA: Sage
Publications. o '

9. Merrigan, G., & Huston, C. L. (2008, 2nd edition, Paperback) Communication Research
Methods. Oxford University Press.

- 10. Reinard John C.. (2007) Introduction to Communication Research (Paperback). New
Delhi:McGraw-hill.

11. Stewart Thomas (2002) Principles of Research in Communication. USA: Allyn and Bacon.
12. Treadwell Donald ( 2010) Introducing Communication Research. USA: Sage Publications.
13. Weaver and Wilhoit (2003) Mass Communication Research and Theory. USA: Allyn and Bacon.

14. Wimmer,R.D. and Joseph R. Dominick (2006) Mass Media Research: Processes, Approaches and
Applications. India Edition: Cengage Learning.

15.31TgST, IR WO U SR, o HHIRH,STIYR
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JMC 203-THEORIES OF COMMUNICATION
UNITA

Communication: Definitions, meaning and scope, elements and process, functions. Types of
. i

communication: Verbal and Non-verbal; Intrapersonal, Interpersonal, Group and Mass

Communication, Public Opinion and Propaganda.

-UNITB

Communication models of Harold Lasswell, Charles Osgood, Wilbur Schramm, George Gerbner,
Newcomb, Westley & Maclean... . .. .

Psychological Theories : Concepts of Selective Exposure, Selectivpe Perception and Selective
Retention.

*- Sociological Theories : Cultivation, Agenda-Sétting, Uses and Gratification, Spiral of Silence,

| Media System Dependency.

Norma_tive Media Theories: Authoritarian, Ut;ertarian, Communist, Social Responsibility.

Marshall MacLuhan's approach.




UNITC
Theories: Bullet, Balance : Congruity and Cognitive Dissonance.
Personal Influence Theories : Two-step Flow and Muitti-step Flow.

Social Scientific Theories: Mass Society, Marxist and Structural-Functional.

Books Recommended:

1. MaQuail, Denis., Mass Communication Theory: An Introduction. Sage, London.

2. DeFleur, M.L. and S. Ball-Rokeach., Theories of Communication. Longman, New York.
3. McQuail, Denis and Windhl. Communication Models for the Study of Mass
Communication. Longman, London.

4. Werner, Severin J. and Tankard W. James., Communication 'i'heories. Origin, Methods,

Uses.Longman, London.
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JMC 204 : MEDIA LAWS AND ETHICS

UNITA

History of press laws in India. Freedom of speech and ei(pression and their limits; Parliamentary

privileges, Contempt of court., Law of defamation. Official Secrets Act, 1923, Right to

Information Act. Préss and Registration of Books Act, 1867.

UNITB
Working Journalists and Other
Newspabér Employees (Conditions of Service & Miscellaneoqs Proﬁsions) Act, 1955,
Copyright Act. Press Council Act. Indecent Representation of Women Act. Cable Television

Act, Information Technology Act, Drugs and Magic Remedies Act.




UNITC (‘/\

Ethical problems including privacy, right to reply, communal writing and sensational

and yellow journalism; Press Council of India and its broad guidelines for the press and other

professional organizations.

Accountability and independence of media.

Books Recommended : >

PPN AW
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13.

14.
15.

16.

Reports of the First Press Commission (1954) and the Second Press Commission (1982).
Basu, Durga Das, The Law of the Press in India. Prentice-Hall of india, New Delhi.

Kagzi, M.C.J., The Constitution of India. Metropolitan Book Co., Delhi.

Sorabiji, Soli J., Law of Press Censorship in India. H.M. Tripathi Pvt. Ltd., Bombay.
Radhakrishnamurti, Baddepudi., Indian Press Laws. Indian Law House, Guntur.

Report of the Second Press Commission (1982), Govt. of india, Publications Division.
Noorani, A.G. (Ed.)., Freedom of the Press in India. Nachiketa Publications Ltd., Bombay.
Rayudu, C.S. & Rao Dr.Nageswar S.B., Mass Media Laws and Regulations, Himalaya
Publishing House, Delhi.

- Venkateswaran, K.S., Mass Media Laws and Regulations in India, Asian Mass

Communication,

. Singapore.
. Grover, A.N., Press and the Law, Vikas Publishing House Pvt. Ltd, New Delhi.

10

Nordenstreng, Kaarle and Hifti Topuz (Eds.). Journalist:  Status, Rights and
Responsibilities.International Organization of Journalists, Prague.
Kataria, Dr.S.K.Right to Inforamation, National Publishing House, New Delhi
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IMC 301- TELEVISION JOURNALISM

UNITA

General principles of writing for TV, television language and grammar, writing and editing news,
basics of news reading and anchoring. TV report, interview, discussions and documentaries.

UNITB




Television programme production-production elements, formats, camera, lighting, audio-swathing,
video tape recording, post production editing, special effects, studio lighting, sound effects, mixing,
editing for television: linear and non linear editing.

UNITC
Use of Radio and TV for education and development,
socio cultural implications and impacts of satellite channels, and social sites, TRP.
Books Recommended :

1. Singh, Chandrakant P., Before the Headlines : A Hand Book of Television Journalism,
MacMillan India Ltd., Delhi.

2. Shruvastava, K.M., Radio and TV Journalism, Sterling Publishers Pvt. Ltd., New Delhi.

3. Saxsena, Gopal, Television in India, Vikas Publishing House, New Delhi.

4. Acharya, R.N., Television in India, Manas Publication, Delhi.

5. French, David and Michael Richard (Eds.)., Contemporary Television, Eastern
Perspective. Sage, New Delhi

6. Ninan, Sevanti., Through the Magic Window: Television and Change in India. Penguin

Books, New Delhi.

7. Dahlgren, Peter, Television and the Public Sphere: Citizenship, Democracy and the
Media. Sage, London.
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JMC 302: SCIENCE AND ENVIORNMENT COMMUNICATION
UNITA

Public Understanding of Science (PUS), how to promote the PUS, Scientific literacy, Scientific Culture,
Scientific thinking and attitude, Globalization and changing attitudes towards Science, Role of
Science and Technology in the modern society.

UNITB

Classifi catlon and.brief description of different genres of scientific writings, popular science fiction
and science: journalism, relationship between science and the public, Popularizing Science and

Technology: Methods and Problems. Promoting scientific outlook and using science and technology
for socnal change.




UNITC :2}

Writing science news stories, important media for communicating science, writing and producing
science based programs on radio television and internet, writing features on science, Training for
science and technology communicators, communicating science to rural audiences.

Books Recommended:

1. Vilanilam, J.V., Science Communication and Development through Media, Sage Publication,New

Delhi.
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JMC 303-DEVELOPMENT COMMUNICATION
UNITA

Concept of Development: Changes in the concept and scope of development historical overview of
development, issues and indicators of development, development in India in the Five Year Plans.

Role of Communication in Development.

Approach to development : Basic need, Intergated development, Local organisations, Self
development Participatory development.

UNITB
Development Communication: Concept and process, Dominant, Dependency and Participatory

Models of Communication.

Participatory message making, Decision makiné and action.

Role of interpersonal channels, tradltlonal medla mass media, new lnformatlon and

communication technology in development, with special reference to India.

UNITC
Social and Rural Development: Social indicators of development-education, literacy, nutriton

and health, population control and family welfare, environment, women empowerment.




&
(D

Coverage of contemporary social issues of importance to society such as gender, race, ethnicity,
religion, social class, poverty, development issues and public health, ethical and context specific
considerations in reporting such issues.

- Books Recommended :

1. White, Shirley A., K. Sadanandan Nair and Joseph Ascroft, Participatory Communication:
Working for Change and Development. Sage, New Delhi.

2. Ambastha, C.K., Communication Patterns in Innovation Development, Extension and Client
System. B.R. Publishing Corporation, Delhi.

3. Servaes, Jan, Thomas L. Jacobson and Shirley A. White (Eds.), Participatory Communication
for Social Change. Sage, New Delhi.

4. Schramm, Wilbur, Mass Communication and National Development. UNESCO, Paris.

5. Thakur, B.S. and Binod Agrawal (Eds.), Media Utilization for the Development of Women
‘and Children. Concept Publishers, New Delhi.

6. Pokhrapurkar, Raja, Rural Development through Community Television. Concept Publishers,
New Delhi.

7. Rao, B.S.S., Television for Rural Development. Concept Publishers, New Delhi.

8. Mehta, S.R. (Ed.). Communication and Development Issues and Perspectives. Rawat
Publications, Jaipur and New Delhi.

9. . Banerjee, Sumanta, Family Planning Commumcatlon-A Critique of Indian Programme.
Radiant Publications, New Dethi.

10. Dhama, O.P. and O.P. Bhatnagar, Education and Communication for Development. Oxford
and IBH Publishing Houses, New Delhi. ,v

11. Gupta, V.S., Communication and Development, Concept Publishing Co. New Delhi.

12. Gupta, V.S. and Singh, Ranjit (Ed.), Communication Planning for Socioeconomic
Development, Har.Anand Publication, New Delhi:

13. Narula, Uma, Development Commumcatuon-Theory and Practice, Har.Anand Publication,
New Delhi

14. Dua, M.R. and Gupta, V.S., Media and Development, Har.Anand Publication, New Delhi

15. Kuppuswamy, B. Communication and Social Development in India. Sterling Publishers, New
Delhi.

16. SUEAY I FAR mﬁﬁ%ﬂvaﬁhwaiﬁmzﬁrmxummwiqﬁ?aRWRﬁl

IMC 304- MEDIA MANAGEMENT

UNITA

Principals of Management practices in media industry- Different types of newspaper ownership
patterns in India, FDI.

Orgamsatlonal Ppattern of a daily newspaper and magazme, functioning of editorial, business and
printing departments, inter-relationship and coordination among them.




UNIT B = 7/

Organizational structure of AIR & Doordarshan and private TV & Radio Channels in India, News
Agencies of India- Structure and function, Cross media ownership.

UNITC

NeWspape‘r economic§, cCirculation aﬁd adverti:sing as sources of revenue,
Newspaper as an industry and as a public forum,
Problems of smali newspapers.
Measures for the press to cope with the challenges from electronic media and internet.
Introduction to rﬁajor Indian professidnal organisations of media : INS, ABC, Editor’s Guild of
india, AINPEC, IFWJ, NUJ.
Books Recoﬁmendéd : ,

Report of the Enquiry Committee on Small Newspaper {(1965).

1
2. Kothari, Gulab, Newspaper Management in India. Intercultural Open University, The

3. Netherlands. v

4. Sindhwani, Trilok N., Newspaper Economics and Management. Ankur Publishing House,
5. New Delhi. 0

6. Mathur, B.S,, Principles of Management. National Publishing House, New Delhi.
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JMC 401; STATISTICAL METHODS IN COMMUNICATION RESEARCH
UNITA
Statistics: Meaning, function and place of Statistics iﬁ communication research, process
Measufemen_t: Meqning, levels of Measurement, validity and reliability of measurement.

Data Processing : Classification, tabulation and coding.

(=



UNITB
Descriptive Statistics: Measures of Central Tendency (Mean, Median and
Méde); Measures of Dispersion (Index of Quali'tative' Va;riétion; Qﬁartile Deviation; Standard
Deviation and Coefficient of Variation).
UNITC
Correlation/Assaciation: Characteristics of Correlation, Measures qf Correlation ( Phi,

Crammer's V, Lambda, Spearman r, Goodman and Kruskal's Gamma and Pearson .

Hypothesis Testing, Chi-square Test,

Use of Computers in Data analyses

Books Recommended

1. Ahuja Ramv(2001) Research Methods, Jaipur: Rawat Publications

2. Allen Mike (2008) Quantitative Research in Communication. USA: Sage Publications.
3. Merrigan, G., & Huston, C. L. (2008, 2nd edition, Paperback) Communication Research
Methods. Oxford University Press. .

4. Reinard John C. (2006) Communication Research Statistics. New Delhi: Sage
Publications. |

5. Wimmér,R—.D.eand Joseph R. Dominick (2006) Mass Media Research: Processes,
Approaches and Applications, India Edition: _Cengage Learning.

6. Wrench J.S. et al. (2009, Indian Edition) Quantitative Research Methods for

Communication. New Delhi: Oxford University Press. |,

JMC 402: ADVERTISING AND MARKETING COMMUNICATION
UNITA

Concept, functions, classification & types, evolution of advertising, advertising in the era of
globalisation, advertising and its impact on society with Special reference to children and women,
advertising and consumerism, standards and ethics in advertising; Surrogate advertising, importance
of self regulation in advertising.
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UNITB

Advertising Agency-role, structure and function, client agency relationship, media planning and
budgeting, media selection, research techniques in advertising

Advertising campaign — The planning cycle, USP, Brand building and positioning, Brand Equity,
importance of brand power, brand strategy and structure, integrated advertising campaign

Creative process, idea generation, story board, advertising copy writing and production for various
mass media

UNITC

Social Media-definition, Role of social media in marketing, bloggers and other participatory
journalists, Social networking sites and Blogging as platforms for communication, netizens and
netiquette :

Economics of web enabled media, content, advertising, online shopping, ticketing and e & m
commerceMarket research —Product research, audience/ consumer research, marketing strategies,
situation analysis, event as a marketing tool, global marketing, marketing and new media, event
management

Books Recommended:

1. Aaker, David A., Rajeev Batra and John G. Myers. Advertising Management. Prentice-Hall,
New Delhi.

2. Sengupta, Subroto, Brand Positioning. Tata McGraw-Hill Publishing Co., New Delhi.

3. Rege, GM, Advertising Art and Ideas. Kareer Institute, Bombay.

4. Caples, John., Tested Advertising Methods. Harper &Bros, New York.

5. Oglivy, David, The Unpublished David Oglivy. Sidgwick & Johnson, London.

6. Harriéon, Tony (Ed.), A Handbook of Advertisiné Techniques. Kogan Page, London.

7. Chunnawala, S.A. and K.C. Sethia. Foundations of Advertising: Theory and Practice. Himalaya
Publications, Bombay. '
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JMC 403: PUBLIC RELATIONS AND CORPORATE COMMUNICATIONS

UNITA

Public Relations and Corporate Communication- concept and scope, publicity, propaganda,
advertising, and sales promotion, PR and public affairs Public Relations: Definition, objectives; brief
history of public relations in India. Structure of PR and Corporate communication in State, Public and
Private Sectors ‘ '

UNITB

_ Tools and techniques of PR and Corporate communication- cdrporate identity and reputation, media
planning and selection for PR and corporate communication, Publics in corporate communication
and PR, financial publics, opinion makers, lobbying, campaign planning, corporate communication
research. Qualities of PR personnel.

UNITC

Crisis management- PR & corporate communication in damage control, crisis management, use of
media in times of crisis, third sector initiative

Opportunities, challenges and issues for PR and corporate communication in the media environment

Ethical issues of Public Relations and Corporate Communication —standards and Code of Ethics,
professional organizations and councils

Books Recommended:

1. Cutlip, Scott M. and Allen H. Center, Effective Public Relations. Prentice-Hall, New Jersey.

Sahai, Baldeo, Public Relations. Standing Conference of Public Enterprises, New Delhi.

Broom, Glen and David Dozier, Using Research in Public Relations, Prentice-Hall, New

Jersey.

Oxley, Harold, The Principles of Public Relations. Kogan Page, London.

Basu, Anil, Public Relations: Problems and Prospects. Space Age Publications, New Delhi.

Kaul, J.M, Public Relations in India. Naya Prakash, Calcutta.

Mehta D.S., Handbook of Public Relations, Allied Publishers, New Delhi.

Sengupta, Sailesh, Managment of Public Relations & Communication, Vikas Publishing

House, New Delhi. ‘

9. Black, Sam, Practical Public Relations, Universal Book Stall, New Delhi.

10. Jethwaney, Jaishri N., Puplic Relations : Concepts, Strategies, Sterling Publishers Pvt.
Ltd., New Delhi. : o

11. Tiwari, Raghunath Prasad, Rajya Sarkar aur Jansampark. Makhanlal Chaturvedi

- Rashtriya

12.Patrakarita Vishwavidyalaya, Bhopal.
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The Dissertation/Practical Work is required to be submitted at least fifteen days before the
commencement of the final second year examination. Those students who fail to do so will not be
allowed to appear in the examination.

JMC 421 - DISSERTATION OR PRACTICAL WORK

Students will be required to submit a Dissertation on a communication-related topic after
conducting research under the guidance of a faculty member and with the approval of the Head of
the Department/College/ Institute.
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